
Decisioni di marketing data driven: 
Superare il last click attraverso modelli di 

attribuzione multitouch
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DIGITAL MARKETING



We are generating 
huge amounts of data

containing lots of
information

4



hear 
the signal

from the noise 



3 DATA DRIVEN MARKETING STRATEGIES



And also there are three colors, that make up every 
paint in the universe. It's red, it's blue, it's yellow. 

With that you can paint whatever you like…

David Shing - Digital Prophet AOL



.. it's technology, it's content and distribution. 
With those three colors you can paint 

any digital execution



1
TECHNOLOGY

-
DATA ANALYSIS









IT’S ALL THANKS TO …





scoresequence scoretime scoreinteraction



A REAL SHOPPING EXPERIENCE
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THE MODEL IN ACTION
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THE MODEL IN ACTION
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THE MODEL IN ACTION
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THE MODEL IN ACTION
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LEVERAGE ON DATA
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“THE AVERAGE” CUSTOMER EXPERIENCE













MANCA ANCORA QUALCOSA..
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Personas customized electoral campaign:

MESSAGES: the right concept to the right target personas
EXECUTIONS: the right channel, moment, strategy to address it
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DISTRIBUTION

-
.. DO NOT ABUSE DATA



«AFTER ALL IT WON'T COST ANYTHING…»
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BONUS TRACK
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